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Abstract: Electronic payment systems have become the new channels for financial transactions driving 
business operations globally. However, the extent to which electronic payment systems influence entre‑
preneurial activities in rural areas is still a major concern for development analysts. Hence, the purpose 
of the paper is to examine the impact of electronic payment systems on entrepreneurial activities in 
rural areas of Ogun State, Nigeria. Survey research design method was employed in the study. Three 
hundred and eighty‑five (385) respondents who are owners of micro and small enterprises were sampled. 
Purposive sampling technique was employed to administer the questionnaire to the respondents. The 
data were analysed using the Ordinary Least Square (OLS) regression technique. The findings revealed 
that electronic payment system via automated teller machine (β = .148; t = 2.587; P = .010), point of sales 
systems (β = .173; t = 3.461; P =.000) and mobile banking (β = .170; t = 2.949; P = .003) significantly drive 
entrepreneurial activities in rural areas. The findings further establish that point of sales system is the 
most significant measure of electronic payment system driving entrepreneurial activities in rural areas. 
The study recommends that micro and small enterprises’ owners should leverage more on the point 
of sales system in driving their activities while also taking advantage of automated teller machines and 
mobile banking platforms.
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Introduction

Electronic payment system is critical to the automation of Nigeria’s banking industry, with 
beneficial effects regarding the sustainability of financial inclusion, efficiency in facilitating 
banking transactions, and to the safety of these transactions in electronic channels, most of 
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which would contribute to growth (Mazini, Hozori, 2017). Business vendors of electronic 
payments facilities can utilise a more comprehensive promotional strategy to convince 
a rapidly growing middle customer base to use an existing and new electronic payments 
system or facilities while using a less market expansion technique to entice low‑income 
and underprivileged customer base to use new or established mobile devices or facilities if 
they presume they may not afford the former (Oyelami, Adebiyi, Adekunle, 2020).

According to Agbaje and Ayanbadejo (2013), most financial institutions are profit‑ 
‑seeking corporations utilising digital finance to maximise profits while reducing opera‑
tional costs. Various studies have revealed that electronic payments are more beneficial 
to the institutions providing them than enhancing business opportunities in individuals 
or increasing the capacity of such businesses to leverage robust financial service (Altarifi, 
Al‑Hawary, Al Sakkal, 2015; Ojulari, 2014). 

All things being equal, the CBN projected that the revenue expenditure of cash 
would reach 192 billion in 2021, which includes cash in transit costs (27.3 billion), cash 
in processing costs (69.1 billion), as well as vault management costs (18.1b) (Central 
Bank of Nigeria, 2017). Aside from the overhead expenses of the cash economy to the 
financial system, other cash‑based economy difficulties entail security risk and lack 
of accountability (Oyelami, Adebiyi, Adekunle, 2020). The majority of commercial 
transactions in Nigeria are conducted in cash. No doubt, more than 95 per cent of 
commercial payments in the country are cash‑based. Thus, the Central Bank of Nige‑
ria, which is in charge of the country’s currency, should uphold its legal obligation by 
printing consistently to enhance economic activities and stimulate economic growth 
(Asaolu, Ayoola, Akintoye, 2011).

Mobile devices with modern facilities, functions, and applications that enable elec‑
tronic payments, financial services, and products are examples of infrastructural facilities 
required to make electronic payments function correctly. Another factor is the possibility 
of educational prejudice in the facilitation of electronic payment systems (Zango, 2019). If 
the net economic value of adopting innovative electronic payments services to rural areas is 
minimal, electronic payments providers could choose to concentrate less on adopting 
innovative electronic payment services to such communities that lack the basic literacy 
skills to comprehend digital finance. The impact of electronic payment systems in rural 
communities is a concern as majority of past studies on electronic payment systems focused 
largely on its impact on the financial institutions and their operations. Equally, several 
studies also focused on the impact of electronics payment system on the entrepreneurial 
activities of major cities in Nigeria.

Meanwhile, the use of electronic payment systems which hitherto was limited to the 
cities, have been considerably adopted by rural entrepreneurs. There have been limited 
studies on the impact of the payment system on the entrepreneurial activities of the rural 
dwellers, hence the choice of research in this direction. 

Based on the foregoing, the purpose of the paper is to examine electronic payments 
systems’ influence on entrepreneurial activities in rural areas in Ogun State, Nigeria. Aris‑
ing from the research objective, the under listed relevant questions become imperative:

1. How does automated teller machine influence entrepreneurial activities in rural areas 
in Ogun State, Nigeria?

2. To what degree does point of sales affect entrepreneurial activities in rural areas in 
Ogun State, Nigeria?
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3. How does mobile banking influence entrepreneurial activities in rural areas in Ogun 
State, Nigeria?

The rest of the paper is divided into three (3) sections. Section II focuses on the litera‑ 
ture review while section III centres on the methodology and empirical results. Section IV 
concludes the study with policy recommendations.

Literature Review

Electronic Payments

The numerous payment methods that are implemented by electronic means define the 
sophistication of electronic payment system. Its multi‑functional characteristics have 
been presented incorrectly in the literature at times (Acha, Kanu, Agu, 2017). Electronic 
payments can be used for various purposes, including digital transactions, bank transfers, 
internet banking, and debit cards (Adu, 2016). Considering all of these, there are on‑going 
studies to provide a comprehensive definition of electronic payment. Electronic Payment 
System is defined as sound financial ventures that make the customer and the trader con‑
verge and use an alternative opinion via electronic methods (Chemtai, 2016).

A payment made electronically entails any system that allows money to be exchanged 
over the online platform (Harelimana, 2018). Electronic payment is a system that allows 
payments to be made electronically for web‑based services. Another way to explain e‑pay‑
ment is to refer to any payment or exchange carried out via electronic means. Further‑
more, scholars see e‑payment as a bilateral platform that exchanges money between two 
individuals via an online exchange (Adesanya, 2017). 

In other words, e‑payment includes any form of payment that involves an electronic 
exchange of data, such as online banking data, as an alternate solution method of payment 
to cash or a cheque. A demand for financial exchanges made by a customer to another entity 
as payment is referred to as an electronic payment system (Jelilov, Musa, 2016). E‑payment 
describes the act of making payments electronically, via an automated payment processor, 
or via commercially implemented card mechanisms. It is any payment that does not neces‑ 
sarily involve cash, excluding paper cheques (Kabir, Saidin, Ahmi, 2015). E‑payment is 
any digital exchange regarded as a payment method for services and products performed 
via e‑payment means that provides customers with long‑distance access to their accounts 
through processes done electronically. 

Measures of Electronic Payment System
There are varieties of electronic payment systems established in payment resources around 
the globe, for instance, electronic cheques, fund transfers, bank transfers, card payment 
etc. There are two types of online transactions; the one that uses internet banking payment 
gateway (IBPG), and ones that use the platform’s external payment method (Oyelami, 
Adebiyi, Adekunle, 2020). To begin with, the payment method is straightforward and pre‑
cise because the customer is notified of transactions made online via an e‑business platform 
linked to a financial institution. The second type of online payment involves transferring 
funds from the customer’s account to the service’s account through a transaction system 
based on the customer’s account (Torki, Rezaei, Razmi, 2020). 



54 Michael segun ogunMuyiwa, olasunkanMi akeeM aMida 

a) The card system is one‑of‑a‑kind transaction. Smartcards are polycarbonate cards with 
encoded computer chips that are used to resolve payment commitments. The influence 
of cards depends on their complexity and social acceptance to stockpile and manip‑
ulate information and their capacity to firmly manage large applications on a single 
 card (Acha, Kanu, Agu, 2017). This card reader accepts debit cards, credit cards, and 
visa cards, among other things. This is an integrated circuits device that consists of  
a single silicon chip with circuit elements. Customers use it to execute balance inquiries, 
mini statements, cash withdrawals, and transactions using Automated Teller Machines 
(Adesanya, 2017). The card can also be used to transfer funds over the online platform.

b) The Automated Teller Machine (ATM) is a type of electronic payment channel that 
allows consumers to execute basic banking activities without the assistance of a bank 
employee.  ATMs are commonly found in banks and financial institutions. Using an 
ATM is quick and straight forward since it enables people to do quick self‑service ac‑
tivities such as transfers and cash transactions and bill payments and account transfers 
(Kung, 2018). 

c) Point Of sale Machine (POS) is a transaction technology that allows credit/debit 
account holders to make payments at retail locations. Customers can use it to inquire 
about services, purchase airtime, redeem loyalty points, and print mini statements 
(Kung, 2018). This allows the bank to collaborate with higher education institutions 
and other educational establishments to control all academic‑related activities.

d) The Mobile Banking is a platform that helps bank customers to access bank services 
while on the move (Jelilov, Musa, 2016). Customers can use this to conduct transac‑
tions such as checking account balances, transaction inquiries, stop cheques, account 
authentication, money transfers, and electronic payment from anywhere. This bank 
platform enables families and friends in the Diaspora to remit money back home for 
family maintenance, investment strategy, and living expenses. Financial institutions 
in various locations suffice as the recipient and depositing points for the involved 
parties. When a banking institution offers mobile banking, it enables its users to exe‑
cute monetary operations online using a device such as a phone or a computer. This 
platform allows a bank customer to assess and connect the bank’s virtual office via 
cellular networks (Kujur, Shah, 2015).

However, the dimensions of electronic payment systems adopted in this study are auto‑
mated teller machines, electronic banking and point of sales system. This is because they are 
the most common and easily accessible financial technology tools in Nigeria (Zango, 2019).

Entrepreneurial Activities

Various entrepreneurial activities are typically connected as key components of an intrin‑
sically motivating technique that can span extensive sequential actions before culminating 
in wealth creation (Galindo, Mendez, 2014). Entrepreneurial activities can be performed 
informally or through a methodical process encompassing an organised, systematic, and 
structured approach to evaluating opportunities for creating situations (García‑Rodríguez 
et al., 2017). 

Several activities with important contributions to entrepreneurship can be carried out 
for reasons other than innovation, such as creating economic value. Evidently, some busi‑
nesses may be unaware of the potential for innovation in their operations. Entrepreneurial 
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activity includes entering new business opportunities, developing new services and pro‑ 
ducts, and innovating in business operations (Sautet, 2013). Entrepreneurial activities are 
essential because they can raise living standards and generate wealth for entrepreneurs 
and related businesses. Entrepreneurs also help to drive change through innovation, where 
new and improved products enable the development of new markets (Asaolu, Ayoola, 
Akinkoye, 2011). 

The Link between Electronic Payment System and Entrepreneurial Activities

It has been proposed that the stages of entrepreneurial activity in a nation are influenced 
by various impactful concepts that vary from one nation to the other, as the level of en‑
trepreneurial exercise differs greatly across cultures. Oyelami, Adebiyi, Adekunle (2020) 
categorised these elements into different dimensions: culture, provision of financial assets, 
human resources accessibility, and sustainable growth, which have been used to clarify the 
wide range of entrepreneurial activity levels. 

Previous studies on the availability of technology have primarily focused on busi‑
ness performance, organisational competitiveness, firm survival, and improved business 
performance (Torki, Rezaei, Razmi, 2020; Adesanya, 2017; Adu, 2016). The measures of 
technology used were not financial in nature. However, the work indicates that access to 
financial services credit (or other similar financing methods) could influence business 
creation and thus entrepreneurial activities because the economy’s performance heavily 
influences credit availability. Studies also revealed that entrepreneurs could also use software 
to transform customer service by utilising call routing systems or and payment automation 
(Harelimana, 2018; Zango, 2019).

No doubt, more organizations in the developed countries are increasing their adoption 
of electronic payment to improve their business activities in foreign trade. Similar studies by 
Poon and Chau (2001) opined that payments in electronic forms would determine foreign 
trade in the future. This is because it has capacity to open up markets that are limited by 
national and regional barriers through global generic payment systems 

In the words of Oni, 2010 the use of e‑payment system has not been fully embraced 
among SMEs in Nigeria. This lag according has led to a gap in electronic business resulting 
in slow business development in Nigeria. 

To solve this problem, the government needs to provide an environment that is condu‑
cive for SMEs to embrace in order to take advantage of the internet economy (Ayo et al., 
2008). Poor infrastructural development resulting from low investment in social overhead 
capital has also culminated into SMEs in developing economies like Nigeria having small 
shares market and poverty of resources (Apulu, Lantham, 2009; Thong, Yap, 1995). 

Apart from the perceived security challenges bedeviling e‑payment systems in devel‑
oping countries (Lin, Nguyen, 2011), SMEs also suffer from inadequate information about 
the expected benefits of e‑payment. Similar studies which have shown relationship between 
electronic payment systems and entrepreneurial development in developing and developed 
countries include Davis (1989), Jelilov and Musa, (2016), Chemtai, (2016), Mazini and 
Hozori, (2017) and Oyelami, Adebiyi and Adekunle (2020).

In Poland, the study conducted by Blash and Klimontowicz (2021) on the determi‑
nants of PayTech’s Success in the mobile payment market—the case of BLIK. Data for the 
study were obtained from the publications of National Bank of Poland (NBP), Central 
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Statistical Office (GUS), and Bank for International Settlements (BIS). In the study, the 
BLIK diffusion is measured by the number of entrants and acceptance, as well as the scope 
of transactions while the adoption is measured by the number of customers using BLIK 
in everyday transactions. 

The results showed the market behavior of BLIK as an open business model and 
the key success factors of BLIK adoption, diffusion and determinants for further open 
payment innovations’ development. The paper’s contribution are in the areas of the new 
definition of PayTechs, the identification of the major components of PayTech open 
business model, and the indication of the key success factors of adoption and diffusion 
of m‑payments.

Also in Poland, a study on the Institutionalization of Cashless Poland, Values, Norms, 
Sanctions and Grand Narrations in the SMEs’ Perspective was conducted by Szalacha‑Jar‑
mużek, Polasik and Jakubowska in (2020). Empirical data was collected using Seventy‑four 
(74) individual in‑depth interview with SMEs owners in Poland. The study affirmed that 
the complex impact of financial sanctions, interlocked social interactions, narrations and 
norms are creating the matrix for SMEs’ decision whether to implement cashless payments 
into their business.

Methodology and Empirical Results

The Method

The survey research design was employed in this study. The survey takes place in Ogun 
State, Nigeria. The choice of Ogun was because the state has the second‑highest number of 
Micro Entreprenuers in Nigeria (SMEDAN, 2017). The total number of Micro Enterprises 
in the state is 1,167,538. The choice of Micro and Small Enterprises was premised on the 
fact most rural areas in Nigeria are characterised by Micro and Small Enterprises (Adu, 
2016). Specifically the study took place in Odoyanta in Odogbolu Local Government and 
Irewon in Ijebu‑ode Local Government areas in Ogun State. The Raosoft sample‑size 
calculator was used to arrive at a sample size of 385, with a 5% margin of error. According 
Rigdon (2012), this sample size is sufficient because giving the correct answers to the issue 
at hand is more reliable than a wider sample size where the survey responds to only a small 
percentage of the population. 

Data for the analysis was gathered using the questionnaire. Three hundred and eight‑
five (385) copies of the questionnaire were distributed to respondents who operate either  
a micro or small enterprise. For the study to capture the current and local dynamics, Asaolu, 
Ayoola and Akinkoye (2011) developed a questionnaire for electronic payment and this 
was adapted while the questionnaire for business activities was adapted from the study of 
Omotayo and Dahunsi (2015).

In the data collection, a seven‑point Likert Rating Scale was used. The seven‑point Likert 
scale provides a more precise, more substantial representation and accurate assessment of 
the respondents’ views, according to Rigdon (2012). The 7‑point Likert rating scale was 
designed from 1 =  least agreed to 7 = firmly agreed. This was also intended to optimise the 
precision and reliability of the research instrument. The questionnaire achieved reliability 
with a (Cronbach Alpha) of 0.764, 0.828, 0.873 and 0.788 for automated teller machine, 
point of sales, mobile banking and business activities, respectively.
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The questionnaire was taken to the respondents’ business premises to effectively ad‑
minister and retrieve the research instruments through the help of research assistants. 
Three hundred and two (302) copies (78.2%) were retrieved and considered usable for the 
analysis. According to Mugenda O.M. and Mugenda A.G. (2003), a sample size ≥ of 300 is 
sufficient for multivariate analysis. Thus, the partial least square structural equation model 
was applied to analyse the data. 

Model Specification

The Technology Acceptance Model (TAM) created by Davis (1989) is among the most 
commonly used research models for predicting the peoples’ behaviours and organisations 
in the adoption of technologies that would affect how they carry out their daily activities. 
There are two aspects in the TAM model that are critical in technologies use behavioural 
patterns: (i) perceived utility and (ii) perceived benefits of use. Davis (1989) sees perceived 
utility as a potential customer’s subjective likelihood that utilising a particular platform 
application or technology will improve their performance.

Hence, in this study, it is believed that accepting the electronic payment systems (as 
proposed by TAM) would lead to better output in enterprises by increasing their perfor‑
mance in the long‑ run.

Hinged on the technology deterministic theory and the study of Oyelami, Adebiyi and 
Adelakun (2020), the model for the study was formulated with the a’ priori expectation that 
the dimensions of electronic payment systems (automated teller machine, point of sales 
and mobile banking) will interact positively and directly with entrepreneurial activities.

Where: 
ENACT = Entrepreneurial Activities
ATM = Automated Teller Machine
POS = Point of Sales
MB = Mobile Banking
β0 = Intercept
β1 – β3 = Coefficients of the independent variables
μ = Error Term.

In a‑priori terms, a positive relationship is predicted between entrepreneurial activ‑
ities and the explanatory variables (automated teller machine, point of sales and mobile 
banking). Hence,

From the above interactions between electronic payment systems and entrepreneurial 
activities, the following hypotheses were formulated

  Ho1: Automated teller machine does not significantly affect entrepreneurial activities 
in Ogun State, Nigeria

  Ho2: Point of sales system does not significantly affect entrepreneurial activities in 
Ogun State, Nigeria

  Ho3: Mobile Banking does not significantly affect entrepreneurial activities in Ogun 
State, Nigeria.
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Results and Discussions

Descriptive Statistics

Figure 1 shows the analysis of the respondents’ opinions on the use of e‑payment systems. 
The result reveals that majority of micro and small business owners prefer the point of 
sales electronic payment more (164) compared to automated teller machines (82) and 
mobile banking (56). The reason for this could be the lack of infrastructural facilities such 
as electricity, which could have aided the use of the other sources of electronic payment 
systems and internet services necessary for their easy utilisation. The implication of this is 
that micro and small enterprises can leverage more on the point of sales electronic payment 
systems in expanding their business activities.
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Figure 1. Electronic Payment Systems in Rural Areas of Ogun State, Nigeria

Source: Field Study (2021)

Test of Hypothesis

Table 1. Hypothesis 1: Automated teller machine does not significantly affect entrepreneurial acti‑ 
vities. Coefficientsa

Model 1
Unstandardised Coefficients Standardised 

Coefficients T Sig.
B Std. Error Beta

(Constant) 3.730 .285 13.082 .000
ATM .170 .066 .148 2.587 .010

R = .148a R2 = .022 Fc = 8.773 P = 0.000
a Dependent Variable: ENACT

Source: Authors’ Computation from Field Study (2021)
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Table 1 indicates that the automated teller machine is a significant predictor (t = 2.587; 
P = .010) of entrepreneurial activities. Thus, the coefficient of ATM is correctly signed in 
line with the a‑priori expectation and is equally significant at 5 per cent level. That is, the 
automated teller machine significantly affects entrepreneurial activities. The unstandard‑
ized beta (B = .170) indicates that when the automated teller machine increases by 1 unit, 
entrepreneurial activities increases by .17 units. Therefore, the null hypothesis is rejected 
and the alternative accepted. The f‑statistics (F‑stat = 8.773; P = 0.000) confirms the sig‑
nificance of the overall regression equation.

Table 2. Hypothesis 2: Point of sales system significantly affects entrepreneurial activities. Coefficientsa

Model 2
Unstandardised Coefficients Standardised 

Coefficients T Sig.
B Std. Error Beta

(Constant) 4.071 .265 15.347 .000
POS .173 .050 .184 3.461 .000

R = .184a R2 = .033 Fc = 13.746 P = 0.000
a Dependent Variable: ENACT

Source: Authors’ Computation from Field Study (2021)

Table 2 indicates that point of sales is a significant predictor (t = 3.461; P = .000) of 
entrepreneurial activities. The coefficient of POS is correctly signed in line with the a‑priori 
expectation and is equally significant at 5 per cent level. That is, the point of sales system 
significantly affects entrepreneurial activities. The unstandardized beta (B = .173) indicates 
that when the point of sales machine increases by 1 unit, entrepreneurial activities increases 
by 17.3 units. Therefore, the null hypothesis is rejected. With the f‑statistics (F‑stat = 13.746; 
P = 0.000) the significance of the overall regression equation is confirmed.

Table 3. Hypothesis 3: Mobile Banking does not significantly affect entrepreneurial activities.  
Coefficientsa

Model 3
Unstandardised Coefficients Standardised 

Coefficients T Sig.
B Std. Error Beta

(Constant) 3.813 .226 16.900 .000
MB .170 .058 .168 2.949 .003

R = .168a R2 = .028 Fc = 8.342 P = 0.000
a Dependent Variable: ENACT

Source: Authors’ Computation from Field Study (2021)

Table 3 indicates that mobile banking is a significant predictor (t = 2.949; P = .003) of 
entrepreneurial activities. Thus, the coefficient of MB is correctly signed in line with the 
a‑priori expectation and is equally significant at 5 per cent level That is, the mobile banking 
system significantly affects entrepreneurial activities. The unstandardized beta (B = .170) 
indicates that when mobile banking increases by 1 unit, entrepreneurial activities increa‑ 
ses by 17 units. Therefore the null hypothesis is rejected. The f‑statistics (F‑stat = 8.342;  
P = 0.000) confirms the significance of the overall regression equation.
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Table 4. Combined Effect of Dimensionsa

Model 4
Unstandardized Coefficients Standardised 

Coefficients
T Sig.

B Std. Error Beta

(Constant) 2.602 .436 5.971 .000
ATM .159 .065 .138 2.447 .015
POS .117 .053 .124 2.197 .029
MB .168 .057 .165 2.928 .004

Adj R2 .421
F‑stat 8.712 (p = 0.000)

a Dependent Variable: ENACT

Source: Authors’ Computation from Field Study (2021)

Table 4 shows the interaction between the combined dimensions of e‑payment systems 
(ATM, POS and MB) and entrepreneurial activities in the study area. All the variables ex‑
hibit the correct sign in line with the a‑priori expectation. The coefficient of determination 
(R2 = .421) reveals that the combined dimensions of electronic payment systems explain 
42.1% variation in entrepreneurial activities in the rural area. The findings also indicate 
that all the dimensions are in use in the rural areas and mobile banking dimension is the 
most significant of all the variables (t = 2.928; P = .004). Thus, mobile banking is the most 
important driver of entrepreneurial activities. The f‑statistics (F‑stat = 8.712; P = 0.000) 
confirms the significance of the overall regression equation.

Discussion of Findings

The study examined the influence of electronic payment systems on entrepreneurial activ‑
ities in rural areas specifically in (Odoyanta Community in Odogbolu Local Government 
and Irewon Community in Ijebu ode Local Government) of Ogun State, Nigeria. The 
descriptive statistics revealed that the point of sales system is the most used by micro and 
small businesses. For the test of hypotheses, point of sales is the most significant driver of 
entrepreneurial activities. That’s, the more the point of sales payment system is utilised 
by micro and small enterprises, the more the entrepreneurial activities in rural areas.  
A reason for this could be the lack of infrastructural facilities such as stable electricity, 
which could have aided the use of the other sources of electronic payment systems and 
internet services necessary for their easy utilisation.

The implication is that micro and small enterprises can leverage more on the point of 
sales dimension of electronic payment systems in expanding their business activities. The 
result is in tandem with Oyelami, Adebiyi, Adekunle (2020) and Gholami et al. (2010) 
assertions that electronic payments systems are critical for the growth of SMEs and the 
expansion of the economy. This outcome supports the study of Blash and Klimontowicz 
(2021) in Poland on BLIK implementation for mobile payments. 

The findings also indicated that automated teller machines and mobile banking are 
also significant in explaining changes in entrepreneurial activities in rural areas. That is, 
micro and small enterprises can also deploy these electronic payment systems to increase 
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their capacity to boot entrepreneurial activities. The findings support Torki, Rezaei, Razmi 
(2020) assertion that these technologies also strengthen the speed of operational activities, 
the precision, and the integrity of customer transactions while also increasing customer 
accessibility. 

For the combined effect, the findings indicate that the mobile banking system is the most 
significant driver of entrepreneurial activities in rural areas where these three platforms 
are jointly used. This is in contrast with Jenevive and Anyanwaokoro (2017) position, who 
argued that the automated teller machine is the most significant driver of economic activi‑
ties. A reason for this could be due to the environment in which the study was carried out. 

The rural areas have their peculiarity, and activities are majorly influenced by culture 
and belief systems; hence, a contrasts in the findings. The position of Jenevive and An‑
yanwaokoro (2017) is in tandem with Szalacha‑Jarmużek, Polasik and Jakubowska (2020) 
using a qualitative study of 74 in‑depth interview on SME owners in Poland affirmed that 
the complex impact of interlocked social interactions, financial sanctions as well as nar‑
rations and norms are creating the matrix for SMEs’ decision to embrace cashless policy.

Conclusion and Policy Recommendations

The study investigated the influence of electronic payment systems on entrepreneurial 
activities in rural areas. The study was anchored on the technology acceptance model. 
The findings revealed that electronic payment system dimensions are significant drivers 
of entrepreneurial activities in rural areas.

 The study shows a need for entrepreneurs to introduce electronic payment system in 
their operations to become more viable and increase their overall performance. However, 
the acceptance or rejection of a cashless policy in the rural areas is a function of many factors 
including the environment and individual’s peculiarities as opined by Jenevive and Anyan‑
waokoro (2017) and the Polish study of Szalacha‑Jarmużek, Polasik and Jakubowska (2020). 

This notwithstanding, there is a need for micro‑enterprises to accept technologies that 
would drive their activities and operations. This will increase entrepreneurial activities and 
enhance their viability and visibility in rural areas. The study recommends that micro and 
small enterprise owners should leverage more on the point of sales system in driving their 
activities while also taking advantage of automated teller machines and mobile banking 
platforms. 
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