
PRZEDSIĘBIORCZOŚĆ – EDUKACJA
ENTREPRENEURSHIP – EDUCATION

16(2)  2020
ISSN 2083-3296

DOI: 10.24917/20833296.162.6

AgniesZkA Świętek
Pedagogical University of Krakow, Poland

The Importance of The Basics of Entrepreneurship  
as a School Subject in the Economic Preparation  
of the Young for their Professional Life

Abstract: The article aims to determine to what extent the implementation of the content of The Basics of 
Entrepreneurship can support young adults (those between 15 and 30 years old, according to the Central 
Statistical Office). It also investigates current reports on the economic situation of young adults in 
Poland and analyses the content of The Basics of Entrepreneurship’s core curriculum. Diagnosis of their 
economic situation, based on these reports, has shown that Polish young adults are professionally active, 
though there is a high unemployment rate among them. Young adults plan to continue their education 
not necessarily in line with labour market requirements preferring to work in someone else’s company, 
preferably as a member of a management team or a specialist, although they do not show too much com-
mitment to their duties. The Basics of Entrepreneurship’s core curriculum contains educational content 
that responds to these needs, although it is not always sufficiently detailed. 
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Introduction 

The role of entrepreneurship education in socio-economic development is significant, 
and The Basics of Entrepreneurship enables teachers to prepare school students for adult 
life (Rachwał, 2005; Wach, 2013). This position is repeated quite often in academic stud-
ies on entrepreneurship education (Andrzejczyk, 2016; Borowiec-Gabryś, Kilar, Rachwał, 
2018; Kilar, Rachwał, 2019; Świętek, 2018) and adopted as a theoretical assumption for 
research. 
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The Basics of Entrepreneurship is a compulsory school subject at a secondary school. 
The reform of education in Poland currently being implemented has resulted in changes 
to the content of the core syllabi of all school subjects, including The Basics of Entrepre-
neurship (Rozporządzenie Ministra Edukacji Narodowej…). However, for all school sub-
jects, they are somewhat arbitrary. When developing them, teams of experts (academics, 
subject educators) select content from the achievements of the various fields represented 
in given school subjects, taking into account their educational value (cognitive, forma-
tive). “The subject of The Basics of Entrepreneurship is [...] a synthesis of deliberately se-
lected elements of knowledge from the fields of economics, management and finance, 
enriched with elements of socio-economic geography, political science, sociology, psy-
chology and law [...]” (Rozporządzenie Ministra Edukacji Narodowej…: 16). The broad 
thematic scope of The Basics of Entrepreneurship and the limited time available for its 
implementation may lead school students to a  cursory familiarisation with numerous 
socio-economic issues while losing the overarching goal which is the preparation (sub-
stantive, practical, educational) of young people for adult life.

The overall aim of this study is to determine to what extent entrepreneurship edu-
cation, in its reformed version, can help young people start their adult working lives. In 
the article, the author focuses on the professional aspect because high professional and 
material status is the most crucial economic life goal indicated by the young themselves 
(Grabowska, Gwiazda, 2019). The author defines those between 15 and 30 years of age as 
“young adults”. The specific objectives of the study are as follows:

  determination of the goals and plans of the young in adult life, the situation of young 
adults on the labour market, employment preferences and their attitudes towards 
work based on six nationwide research reports, 

  indication of the content of The Basics of Entrepreneurship in its new core syllabus, 
the implementation of which corresponds to the needs identified from an analysis of 
reports.
In order to achieve the first goal, current national reports based on representative 

samples on the economic situation of young adults were investigated:
  Youth 2018 [Młodzież 2018] (Grabowska, Gwiazda, 2019) – a  report prepared by 

CBOS and KBPN based on a 2018 survey of a random sample of 80 upper secondary 
schools – high schools, technical secondary schools and basic vocational schools – in 
69 towns in Poland with a total sample of 1,609 students. 

  Will we run out of leaders? Young experts enter the market [Czy zabraknie nam lide-
rów? Młodzi eksperci wchodzą na rynek] (2018) – Polish edition of the report First 
steps on the labour market [Pierwsze kroki na rynku pracy] prepared by Deloitte and 
based on a  2017 survey of a  group of 2,508 young adults from six cities: Warsaw, 
Kraków, Poznań, Gdańsk, Katowice and Szczecin. 

  The situation on the labour market for young adults in 2017 [Sytuacja na rynku pracy 
osób młodych w 2017 roku] (2018) – a report prepared by the Ministry for Family, La-
bour and Social Policy, Labour Market Department, based on a BAEL survey of young 
adults in various towns throughout Poland in 2017. 

  Youth entrepreneurship survey report: national results [Raport badanie przedsiębiorczo-
ści wśród młodzieży. Wyniki ogólnopolskie] (2017) – prepared by the ‘Academy of Lead-
ers’ based on a 2017 study of a group of 2,857 students from 39 upper secondary schools 
from various towns throughout Poland.
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  Young adults on the labour market: employees, entrepreneurs, unemployed [Młodzi na 
rynku pracy – pracownicy, przedsiębiorcy, bezrobotni] (2015). 

  Labour market monitor [Monitor rynku pracy] (2019). 
The results of the first four reports were analysed in detail due to the usefulness of the 

results they contained and the period of the research meaning only reports from 2017–
2019 were used.

The second goal was achieved by analysing the content in the new core syllabus of  
The Basics of Entrepreneurship (Rozporządzenie Ministra Edukacji Narodowej…) in terms 
of the presence of material corresponding to the economic needs of young adults.

Goals of the young in adult life and the determinants of economic success 

When checking the hypothesis that The Basics of Entrepreneurship serves to prepare the 
young for adult life in its economic aspect, the first question that arises is what this life 
should be like. The author decided to base the analysis on the expectations of the young 
adults themselves. The report Youth 2018 (2019) presents the results of research into  
Polish youth from 2018 and previous years, 1994, 1996, 1998, 2003, 2008, 2010, 2013, 
2016, concerning the essential goals of adult life (Figure 1). The results show that in the 
years 1994–2018 the young adults surveyed invariably indicated the same goals as the 
most important, what is more, their hierarchy remained unchanged.

In 2018, half (52%) of respondents indicated the most important being love and 
friendship, as well as successful family life and children – 42%. In this case, the invaria-
bility of the hierarchy is in a way incompatible with the rapid generational (Making sense 
of..., 2015) and demographic changes in Poland in the last thirty years: a decrease in the 
marriage rate and the later age of marriage, a decrease in the fertility rate of women and 
the number of births (Stańczak et al., 2016).

From the research aim, further goals indicated by the young are more critical. The 
third is an exciting job in line with their interests – 40% of respondents, followed by 
achieving a  high professional position and career (33%) as well as wealth and achiev-
ing a high material situation (33%) (Grabowska, Gwiazda, 2019). All the indicated goals 
are related to the professional future of young adults. The analysis of the content in the 
new core syllabus for The Basics of Entrepreneurship (Rozporządzenie Ministra Edukacji  
Narodowej…) has shown that it contains many general education goals corresponding to 
this demand:

“I.2. understanding the essence of entrepreneurship and learning its role in the econ-
omy and human life
I.8. understanding the functioning of the labour market, the principles of active job 
search [...]
II.4. responsible money management, analysing, evaluating and conscious using of 
financial services and investing capital [...]
II.6. raising personal and social competencies necessary on the labour market and 
strengthening motivation to work” (Rozporządzenie Ministra Edukacji Narodowej…: 
191, 192).
The implementation of the new assumptions of entrepreneurship education should 

also bring about a change in opinions on its importance in achieving these life goals. The 
report Youth 2018 (2019) shows that until now, they have not perceived entrepreneurship 
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Figure 1. The most important goals of the young for adulthood (% of responses)

Source: based on the report Grabowska, Gwiazda (2019)
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as a  significant factor for economic success (Figure 2). Their answers to the question 
What, in your opinion, determines economic success? showed that the most critical deter-
minants in 2018 were intelligence (56%), type of profession (47%), language skills (45%) 
and knowledge (40%), and only then entrepreneurship (32%). Knowledge of foreign lan-
guages is a particular criterion that is an essential condition for gaining a good profes-
sional position, presently and in the future (Świętek, 2018). Intelligence and connections 
are not going to help in the long term in the modern labour market if they are not related 
to an entrepreneurial attitude. Similarly, the type of profession, if it is wanted after grad-
uation, after a few years may lack demand on the labour market, and only the entrepre-
neurial spirit of its owner may make adaptation appropriate to new market conditions 
(Świętek, 2018). The importance of entrepreneurship, although low in the opinion of the 
young, has increased in the analysed period (from 24% in 1994 to 32% in 2018), as does 
the importance of intelligence, both opposite to the importance of the other determinants 
of economic success.

The response of the authors of the new core syllabus to the low importance of entre-
preneurship is the following content:

“III.1. using the acquired economic knowledge to develop your entrepreneurial atti-
tude as one of the necessary conditions for active participation in socio-economic life, 
including the adequate performance of contract work and running your own business
III.2. taking advantage of market opportunities, taking the initiative, inventiveness 
and the ability to overcome internal and external barriers
III.3. appreciating entrepreneurial attitudes in everyday life [...]” (Rozporządzenie 
Ministra Edukacji Narodowej…: 192, 193).

Young adults’ plans for the future 

An essential aspect of preparing the young for adult life concerning entrepreneurship  
education goals is the support given to informed decision making when choosing a fur-
ther educational and professional path.

According to the report Youth 2018 (2019), most young adults plan to continue their 
education at higher levels after secondary school (63%) and among them, half want to 
combine it with work (32%). Young adults who do not plan to study mainly want to start 
work in a state-owned or private enterprise (11%), or go abroad (10%). Only 5% of them 
plan to start their own business. Those who were planning to start their higher education 
wanted to study in the following fields: social sciences (30%), technology (21%), medical 
sciences, health and physical culture (15%), humanities (8%), science (7%), in the field 
of art (6%), the environment (5%), agriculture, forestry and veterinary (2%), other (1%), 
while 5% did not know what to apply for (Grabowska, Gwiazda, 2019).

Forecasts of the demand for professions in the future, which are made by market 
research specialists in Poland based on contemporary trends in the economy, indicate 
that the most important in the next two decades will be IT specialists and programmers, 
project management leaders, representatives of engineering and technology fields (bio-
technologists, mechatronics, production technologists), analysts, but also there will be 
those from more traditional professions: traders, physiotherapists, masseurs, trainers, nu-
tritionists, builders and artisans (tailors, plumbers, tilers) (Business Insider Polska, 2020; 
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Pracuj.pl). The career plans indicated by the young remain only partially compatible with 
market requirements in the future. The young plan their education in various fields ac-
cording to their interests, and usually not concerned with demand on the labour market, 
as the mere fact of having higher education (regardless of the subject) objectively increas-
es their chances on the labour market. The research by Jakimiuk (2017) demonstrates 
that the unemployment rate among young adults is inversely proportional to education, 
the higher the education, the lower the unemployment rate. However, they seem to be 
unaware of the devaluation of higher education in favour of the importance of the type 
of competencies held by an employee on the labour market (Świętek, 2012). This issue is 
evidenced by the demand for employees of traditional professions, not taken into account 
in occupational plans (Grabowska, Gwiazda, 2019; Świętek, 2012).

The new core syllabus for The Basics of Entrepreneurship (Rozporządzenie Ministra 
Edukacji Narodowej…) assumes that supporting young adults in planning their further 
career and educational paths include the following educational objectives:

“III.3. [the student] recognises the motives of human professional activity and analy-
ses the chances and possibilities of developing a professional career, noting the role of 
the lifelong learning process [...]
III.5. analyses own competencies and opportunities for gaining professional experi-
ence in the form of voluntary work, internships and finding a  job on the local, re-
gional, national or international markets” (Rozporządzenie Ministra Edukacji Naro-
dowej….: 195, 196).

The situation of young adults in the labour market

The situation on the labour market reveals the goals and plans of young adults they face 
as presented in the report “The situation on the labour market for young adults in 2017” 
(Sytuacja na rynku pracy..., 2018) by the Central Statistical Office, which includes their 
economic activity, the unemployment rate and the duration of unemployment.

Professional activity of the young in 2017 varied depending on their age. Young adults 
aged 15–24 showed low economic activity (35%), mainly due to continuing education at 
higher levels; on the other hand, they showed high professional activity (84.4%) com-
pared to all Poles over 15 years of age who had completed formal education – 56.2% in 
2017 (Sytuacja na rynku pracy..., 2018).

The unemployment rate (14.8%) among adults aged 15–24 who had left education 
was high at the end of 2017 compared to the total number of adults over 15, which at that 
time was 4.5% (Sytuacja na rynku pracy..., 2018). The average duration of unemployment 
among young adults at the end of 2017 was 7.9 months, lower than among the total un-
employed at 12.7 months.

The phenomenon of young adult unemployment and being unemployed is consid-
ered a serious problem and an economic and social threat (Sadowski, Kozłowski, 2010) 
“because it seriously hinders the young starting life and functioning in society, as well 
as their personal and professional development” (Jakimiuk, 2017: 194). The high unem-
ployment rate among young adults is caused by several factors that can be divided into 
objective (demographic and economic situation and changes in the labour market) and 
subjective (approach to career, education, activity, ambition and expectations) (Rybicka, 
2014).



Objective factors are independent of the young person entering the labour market. On 
the other hand, subjective factors, depending on the individual, should be taken into ac-
count in the field of entrepreneurship education. The new core syllabus for The Basics of En-
trepreneurship takes into account the educational objectives corresponding to this demand:

“III.2. [the student] explains the demand and supply mechanism in the labour market 
[...]
III.3. recognises the motives of human professional activity and analyses the chances 
and possibilities of developing a professional career, noting the role of the lifelong 
learning process
III.4. distinguishes between job search methods and assesses their usefulness and ef-
fectiveness for a career development path
III.5. analyses competencies and opportunities to gain professional experience in the 
form of voluntary work, internships and finding a job on local, regional, national or 
international markets
III.6. prepares application documents for a specific job offer
III.7. prepares for an interview and participates in it in simulated conditions, empha-
sising its advantages and noticing the fundamental mistakes made during the inter-
view” (Rozporządzenie Ministra Edukacji Narodowej…).

Employment preferences and young adults’ attitude towards work

In order to prepare the young to start their adult professional life, it is essential to take 
into account their employment preferences and to shape appropriate attitudes towards 
work. According to the report, “Will we run out of leaders? Young experts enter the mar-
ket” (2018), in 2017 half of the young planned to work in someone else’s company (51%), 
and only 13% wanted to start their own business in the future. As many as one-third of 
the remaining respondents (36%) did not know what their employment preferences were. 

The core syllabus includes both educational goals related to searching for work in the 
labour market and preparation for starting an enterprise. The section on training in The 
Basics of Entrepreneurship devoted to contract work is Section III: Labour market. As part 
of it, students will:

  get to know the necessary measures and indicators of the labour market as well as the 
demand and supply mechanism in this market

  recognise the motives of the professional activity of adults and analyse opportunities 
for developing a professional career 

  distinguish between job search methods and assess their usefulness and effectiveness 
for a career development path

  analyse own competencies and opportunities to gain professional experience and find 
a job

  develop application documents for a specific job offer and prepare for an interview
  distinguish between forms of employment, learn about the types of employment con-

tracts, pay systems, types and forms of remuneration and calculate net remuneration
  learn about the rights and obligations of employee and employer, rules of work organ-

isation as well as health and safety
  evaluate ethical and unethical behaviour of the employer and employees.

The Importance of The Basics of Entrepreneurship… 79
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The syllabus regarding the knowledge and skills to prepare young adults to enter the 
labour market are appropriate. However, an analysis of the economic reports shows that 
apart from them, close attention should also be paid to the approach of young adults to 
work and fulfilling their professional duties.

The research results show that only 39% of young adults who have already taken up 
employment engage 100% of their abilities in it (Figure 3). Most are not active at work and 
take no initiative (62%). Only 23% of young employees devote themselves to professional 
duties, accepting the statement: ‘I do what it takes to finish my work.’ (Czy zabraknie nam 
liderów?..., 2018). Work also does not seem to be of value to most young adults. Only half 
of those surveyed feel satisfied after a day spent in intensive work (52%), and only a third 
believe that thanks to hard work they can achieve more than others (33%) (Czy zabraknie 
name liderów?..., 2018). For young employees of generation Z (born after 1999) in the 
‘work-life balance’, ‘life’ is much more important than ‘work’. Their attitude is different 
from that of generation Y (born 1980–1998) and cannot be compared with that of gen-
eration X (1965–1979) or baby boomers (1945–1964). Half of the surveyed young adults 
believe that work cannot force them to give up other things (48%) and should give them 
more free time for other activities and rest (32%) (Czy zabraknie nam liderów?…, 2018).

The pragmatic approach of young adults also includes a lack of attachment to their 
employer, which makes them very different from previous generations of employees. In 
2017, 35% of employees aged 18–29 had changed jobs in the previous six months, and 
young employees changed jobs two to three times more often than those in other age 
groups (Czy zabraknie name liderów?..., 2018). Young adults often quitting jobs and look-
ing for a new one is not considered the fault of the current employer as young workers 
are satisfied with them (80%), much more than older workers. They decide to change 

Figure 3. The attitude of young adults towards work in 2017 (% of yes)

Source: based on the report: Czy zabraknie nam liderów?… (2018)
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jobs because they are convinced that they will find a better or at least an equally good 
job (79%), and indeed any available job (92%). This belief is favoured by the employee 
market, the currently very low unemployment rate in Poland (especially in large cities), 
and the financial security provided by their long-term dependency on their parents. The 
reasons for changing employer indicated by young employees are a higher salary at the 
new employer (55%) and the desire for professional development (46%) (Czy zabraknie 
name liderów?..., 2018). The protective financial umbrella of parents means that young 
adults are not afraid of losing their jobs and see numerous solutions to problems in find-
ing one: enrolling on training courses (29%), going abroad (26%), or taking up any avail-
able job (19%). To a lesser extent, the way out of a bad situation is for them to start their 
own business (12%) or continue education (8%) (Grabowska, Gwiazda, 2019). Family 
support, awareness of the good condition of the labour market and taking advantage of 
the opportunity to change jobs in order to achieve satisfaction by young adults is a pos-
itive phenomenon. However, it is essential that they appreciate the non-material impor-
tance of work, respect employers and honestly approach the performance of their duties.  
Education in The Basics of Entrepreneurship takes into account the general objectives re-
sponding to these needs:

“I.8. understanding the functioning of the labour market, the principles of active job 
search, preparation for a job interview, learning about the rights and obligations of the 
employee and the employer [...]
II.6. raising personal and social competencies necessary on the labour market and 
strengthening motivation to work
III.7. shaping responsible attitudes as future employees and employers and proper 
fulfilment of duties [...]
III.8. shaping proactivity, responsibility for oneself and others, and skilfully reconcil-
ing one’s good with the good of other adults [...]
III.11. adopting ethical attitudes, social solidarity and responsibility in economic life” 
(Rozporządzenie Ministra Edukacji Narodowej…).
Unfortunately, these general goals do not find their equivalents in the form of the 

specific content in individual sections of the core syllabus, so the author has doubts 
to what extent and in what form teachers in the classroom will implement them. As-
sumed in Section III: Labour market the specific objective “assessment of ethical and 
unethical behaviour” of employees and employers seems insufficient in the light of 
the reports. 

The least popular professional preference among young adults is to start their own 
business. Apart from the mere fact of a low willingness to run one, the reasons for such 
an attitude are equally important. The results of research presented in the Report on en-
trepreneurship among young adults: national results (2017) indicate that the reluctance to 
start their own business is caused by an awareness of the lack of knowledge, experience 
and financial resources to start one. An equally important reason is their pragmatism, 
a realistic assessment of reality and taking only such actions that guarantee effectiveness 
(Figure 4).

The most important reason for the reluctance to start their own business in 2017 was 
the lack of a good business idea (45%). Approximately one-third of those surveyed be-
lieve they do not have sufficient knowledge, experience and financial resources to start, 
and this would make them afraid to make such an attempt. About one-fifth declare that 
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they do not know how to start a company, and 14% do not know the sources of support 
for a newly established one (Raport badanie przedsiębiorczości wśród młodzieży, 2017), 
although according to the current core syllabus they have followed in The Basics of Entre-
preneurship in secondary school they have.

An important factor causing a  reluctance in young adults to start a business is the 
burden it carries. They do not want to run one because it is associated with living under 
stress (30%), working overtime (27%) and the need to control documentation and bal-
ance accounts (24%) for which they are not predisposed (25%) (Raport badanie przed-
siębiorczości wśród młodzieży, 2017).

The Basics of Entrepreneurship is a  subject which pays much attention to start-
ing businesses. The previous and new core syllabus for The Basics of Entrepreneurship 
(Rozporządzenie Ministra Edukacji Narodowej…) includes many educational goals, the 
implementation of which enable the young to prepare for establishing their own compa-
ny. During entrepreneurship lessons, they acquire the knowledge and skills necessary to 
set up a business within Section IV: Enterprise by creating a business plan project. While 
working on this project, they are expected to achieve goals which include creating a busi-
ness idea, getting to know the principles of record-keeping and accounting, and learning 
about the possibilities of support from various institutions, including all the content that, 
according to the report, young adults had indicated as reasons for their reluctance to start 
a company.

In the case of Section III: Labour market, there are no specific goals regarding atti-
tudes towards contract work, and in Section IV: Enterprise, no specific goals shaping an 
appropriate attitude towards economic activity. Such goals broadly take into account the 
general assumptions of the subject, including:

“II.11. preparation for running your own business [...]

Figure 4. The reasons for the reluctance of young adults to start their own business (% of responses)

Source: based on Raport badanie przedsiębiorczości wśród młodzieży (2017)
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III.1. using the acquired economic knowledge to develop an entrepreneurial attitude 
[...] including the adequate performance of contract work and running a business
III.2. taking advantage of market opportunities, taking the initiative, inventiveness 
and the ability to overcome internal and external barriers
III.3. appreciating entrepreneurial attitudes in everyday life, readiness to actively par-
ticipate in the socio-economic life of the country, and shared responsibility for its 
development
III.4. appreciating the role of entrepreneurs responsible for building a  competitive 
economy and recognising the importance of economic freedom and private property 
as pillars of the market economy” (Rozporządzenie Ministra Edukacji Narodowej…: 
192,193).
The lack of specific educational content relating to shaping attitudes towards starting 

a business may result in the assumed general goals not being achieved in school practice.

Summary

“Contemporary civilisation poses new challenges and demanding tasks in education and 
preparation for fulfilling specific professional roles. The tasks are determined by social, 
economic and cultural development, the state of social awareness, and the needs and in-
terests of adults living in specific socio-economic structures. They set the main priorities 
for educational policy and the structure of the education system” (Zioło, 1999: 127). Ac-
cording to current curriculum assumptions for education in Poland, based on the theory 
of personal pedagogy, school students are placed at the centre of the education process. 
Entrepreneurship education aims to prepare them for adult economic, and especially 
professional, life.

The analysis of research reports has revealed some aspects of the professional life of 
young adults which entrepreneurship education could support. They mainly concern the 
conscious planning of a professional and educational career path and the issue of atti-
tudes towards work. The diagnosis of various aspects of the economic situation of young 
adults resulting from the reports showed that:

  young adults’ economic goals have for years been associated with entering the labour 
market,

  the majority of young adults still choose fields of study in line with their interests, and 
not necessarily with the requirements of the labour market,

  young adults do not plan to start their own business but to perform contract work,
  young adults are professionally active, take up various forms of work, are willing to 

raise their competencies and change in search of professional satisfaction,
  young employees do not become attached to their employers and do not show much 

commitment to their duties.
The analysis of the content of the core syllabus for The Basics of Entrepreneurship 

has shown that it includes issues related to the needs of preparing the young for adult 
working life, but the level of detail varies considerably. They are included in general 
purposes as well as in specific content, mainly in Section III: Labour market and Section 
IV: Enterprise (Rozporządzenie Ministra Edukacji Narodowej…). According to the au-
thor, each of the needs indicated in the reports should be reflected in a specific goal of 
The Basis of Entrepreneurship. Teachers may neglect the general objectives of education 
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by being too general. The key is the correct interpretation of all the provisions of the 
core syllabus in order to use the implementation of its content to support the young in 
their start into adulthood.
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